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All Candidates' performance across questions

Question Title N Mean S D Max Mark F F Attempt %
1 (a) 2429 2.2 1.1 4 54.2 99.5
1 (b) 2437 3.9 1.4 6 65.8 99.9
2 (a) 2364 1 0.9 2 51.3 96.9
2 (b) 2429 5.3 2.1 10 53.3 99.5
3 (a) 2403 3.8 1.5 6 63.7 98.5
3(b) 2362 3.3 2 8 41.7 96.8
4 (a) 2430 2.9 1.2 4 72 99.6
4 (b) 2426 5.8 1.8 7 82.4 99.4
4 (c) 2349 1.1 1.3 3 37.8 96.3
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Sticky Note
Usually the question number

Sticky Note
The number of candidates attempting that question

Sticky Note
The mean score is calculated by adding up the individual candidate scores and dividing by the total number of candidates. If all candidates perform well on a particular item, the mean score will be close to the maximum mark. Conversely, if candidates as a whole perform poorly on the item there will be a large difference between the mean score and the maximum mark. A simple comparison of the mean marks will identify those items that contribute significantly to the overall performance of the candidates.However, because the maximum mark may not be the same for each item, a comparison of the means provides only a partial indication of candidate performance. Equal means does not necessarily imply equal performance. For questions with different maximum marks, the facility factor should be used to compare performance.

Sticky Note
The standard deviation measures the spread of the data about the mean score. The larger the standard deviation is, the more dispersed (or less consistent) the candidate performances are for that item. An increase in the standard deviation points to increased diversity amongst candidates, or to a more discriminating paper, as the marks are more dispersed about the centre. By contrast a decrease in the standard deviation would suggest more homogeneity amongst the candidates, or a less discriminating paper, as candidate marks are more clustered about the centre.

Sticky Note
This is the maximum mark for a particular question

Sticky Note
The facility factor for an item expresses the mean mark as a percentage of the maximum mark (Max. Mark) and is a measure of the accessibility of the item. If the mean mark obtained by candidates is close to the maximum mark, the facility factor will be close to 100 per cent and the item would be considered to be very accessible. If on the other hand the mean mark is low when compared with the maximum score, the facility factor will be small and the item considered less accessible to candidates.

Sticky Note
For each item the table shows the number (N) and percentage of candidates who attempted the question. When comparing items on this measure it is important to consider the order in which the items appear on the paper. If the total time available for a paper is limited, there is the possibility of some candidates running out of time. This may result in those items towards the end of the paper having a deflated figure on this measure. If the time allocated to the paper is not considered to be a significant factor, a low percentage may indicate issues of accessibility. Where candidates have a choice of question the statistics evidence candidate preferences, but will also be influenced by the teaching policy within centres.
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3 marks.



Sticky Note

The response is limited in every respect. There is some understanding of the contrasting aims but development and evaluation are weak. AO1: 1 mark.AO3: 1 mark. AO4: 1 mark.3/8












2 marks.



Not well presented but correct formula and correct calculation.
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(b) Evaluate the view that, for new start-up enterprises, undertaking primary market 
research is far more beneficial than undertaking secondary market research.   [10]                        


Band 
AO1 AO2 AO3 AO4 


2 marks 2 marks 2 marks 3-4 marks 


 


   3-4 marks 


An excellent 
evaluation of the 
impact of undertaking 
primary and 
secondary research 
might have upon new 
start-up enterprises. 
 
Clear judgements are 
made.  
 
An overall judgement 
is offered. 


2 


2 marks 


Good knowledge 
of primary and 
secondary market 
research is 
demonstrated. 
 
 


2 marks 


Good application to 
new start-up 
enterprises is evident. 
 
More than one 
reference is offered. 
 
 


2 marks 


Good analysis of 
how various 
research methods 
may be utilised by 
new start-up 
enterprises. 
 


2  marks 


A good evaluation of 
the impact of 
undertaking primary 
and secondary 
research might have 
upon new start-up 
enterprises. 


1 


1 mark 
Limited knowledge 
of primary or 
secondary market 
research is 
demonstrated. 


1 mark 
Limited application to 
new start-up 
enterprises is evident.  
 
Superficial reference 
to start-up 
businesses. 
 


1 mark 
Limited analysis of 
how various 
research methods 
may be utilised by 
new start-up 
enterprises 


1 mark 
A limited evaluation of 
the impact of 
undertaking primary 
and secondary 
research might have 
upon new start-up 
enterprises. 
 


 
0 


0 marks 


No knowledge of 
primary or 
secondary market 
research is 
demonstrated. 


0 marks 


No application to new 
start-up enterprises. 


0 marks 


No analysis of how 
various research 
methods may be 
utilised by new 
start-up 
enterprises. 


0 marks 


No evaluation is 
evident. 
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Indicative content: 


 Primary data collected by start-up businesses will apply directly to the market in which 
they plan to operate and will therefore be relevant and, therefore, particularly helpful. 


 Any data collected by a new business will belong to it alone. Competitors will not have 
access to this information and this may prove to be a useful competitive advantage. 


 Primary research is likely to be expensive to undertake if it is to be meaningful. Small 
start-up businesses are unlikely to be able to afford to undertake research on a large 
enough scale in order to make the findings reliable. 


 Primary research has to be carried out carefully. Poorly constructed questionnaires or 
badly undertaken focus groups will produce incorrect data which may jeopardise the 
business. Many entrepreneurs may not have the required expertise to effectively 
undertake primary research. 


 Undertaking secondary research is relatively cheap in comparison to undertaking 
primary research, which makes it much more suitable for small enterprises with limited 
marketing budgets. 


 Secondary research is relatively easy to undertake and several different sources may be 
available. Being able to utilise the Internet makes such research much more available to 
small businesses than ever before. 


 Specific relevant data may not be available, especially if the new business is operating 
in a specialised or niche market. 


 Secondary data can often be out of date, especially in dynamic markets: making it far 
less effective and even risky to base decisions on. 


 In conclusion, primary market research is likely to be more beneficial when making 
decisions. However, if collecting such data is too costly it will certainly not benefit small 
businesses and the cost may result in cash flow problems, the major cause of failure for 
new start-up enterprises in the UK. Primary market research is a luxury that most new 
enterprises simply cannot afford. 
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Sticky Note

Good knowledge of aims of plc's and social enterprises is demonstrated. AO1 - 2 marks.



Highlight



Highlight



Highlight



Highlight



Sticky Note

Good analysis of how the aims impact on both types of organisation. This occurs throughout the response. AO3 -3 marks.







8 marks.



Sticky Note

Good evaluation is offered by clearly comparing the aims and highlighting essential differences between the organisations. AO4 - 3 marks.8/8
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4 marks.



Sticky Note

There is sufficient knowledge of primary and secondary research to warrant awarding AO1 (2 marks). There is no evidence of application to the situation facing new start-up enterprises. AO2 (0 marks). Both analysis and evaluation are limited and achieve AO3 (1 mark) and AO4 (1 mark). 4/10 awarded.
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2 marks.



Sticky Note

Clearly laid out and accurately calculated
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2. (a) With reference to Table 1, calculate the percentage increase in the 
number of new start- up businesses registered with Companies House 
(UK) between 2012 and 2014.  


Total 
 


 


AO2: 2 marks 


Indicative content: 


581 173 – 484 224 = 96 949 (x1) 


96 949 divided by 484 224 x 100 = 20.02% or 20% (x1) 


2 
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2.


The ‘StartUp Britain’ tour visits 25 locations across England, Wales and Scotland. A high percentage 
of new businesses fail within the first twelve months. Those entrepreneurs who attend the StartUp 
events will get lessons in how to avoid the common errors that so many new businesses make. One 
of the most common errors is a failure to undertake sufficient market research – both primary and 
secondary.


Table 1   


 (b) Evaluate the view. For new start-up enterprises, undertaking primary market research is 
far more beneficial than undertaking secondary market research. [10]


Source: StartUp Britain.


Year
Number of new businesses 
registered with Companies 


House (UK)
2014 581 173
2013 526 446
2012 484 224
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2b.



Good knowledge of primary and secondary research demonstrated. AO1



Analysis and application undertaken. Understands the context relating to new start-up businesses. AO2 and AO3



Evaluation undertaken in relation to primary research. AO4







10 marks.



Good application and analysis. Realises that finance is a major issue for start-up businesses. AO2 and AO3.



More application and evaluation evident. AO2 and AO4



Sticky Note

Excellent evaluation - a well-communicated overall judgement is offered in context.AO1 - 2AO2 - 2AO3 - 2AO4 - 4        10/10





















2b.

























1 mark.



Sticky Note

1 mark for calculating difference












5 marks.



Highlight



Highlight



Highlight



Sticky Note

Good knowledge of aims of both types of enterprise is evident. AO1



Highlight



Sticky Note

Just reaches Band 2 in terms of evaluation - compares and contrasts. Appreciates some common aims exist. AO4 2 marks. 5/8



Sticky Note

Analysis is limited in relation to the impact of aims upon operation. AO3 - 1 mark. 
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3. Greenstream Flooring is a social enterprise based in the South Wales Valleys. It started in
2008 to provide an alternative to sending used carpet tiles to landfill. It recycles carpet tiles
received from major national Public Limited Companies (PLCs) across the UK. Once the
carpet tiles reach their warehouse they are sorted according to condition. They are then re-sold
to private and commercial customers. In 2014 Greenstream Flooring diverted over 85,000 m2 of
carpet tiles from landfill, the equivalent of more than 12 football pitches.


In addition to recycling, Greenstream Flooring supplies and fits reclaimed carpet tiles and other 
flooring to local social housing tenants; this provides warmth and comfort that carpeting can 
give to people that couldn’t otherwise afford it.


The organisation also undertakes the training and employment of long-term unemployed/
disadvantaged people in carpet related and warehousing skills. Ellen Petts is the social 
entrepreneur and founder of Greenstream Flooring. She comments: ‘‘We are pleased at being 
able to give the chance of training and employment to people that might otherwise get left 
behind. We are particularly proud of our work within the prison service to give work related skills 
in carpeting and warehousing to help in some small way to prevent re-offending.”


Source: www.findcarpettiles.co.uk


 (b) To what extent might the aims of a social enterprise, such as Greenstream Flooring, differ 
from those of Public Limited Companies (PLCs)? [8]
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Q3(b) To what extent might the aims of a social enterprise such as Greenstream Flooring 
differ from those of Public Limited Companies (PLCs)?          [8] 


Band 
AO1  AO3 AO4 


2 marks 3 marks 3 marks 


2 


2 marks 
Good knowledge of the aims 
of plc’s and social 
enterprises is demonstrated. 
  
Key aims of both types of 
organisation are identified. 


2-3 marks 
A good analysis of how the 
aims of both types of 
business organisation impact 
on the manner in which they 
operate. 
 
 


2-3 marks 


A good evaluation of how the 
aims of both types of 
organisation compare and 
contrast. 
 


Clear judgements are made in 
relation to the essential 
difference between these aims. 
 


An overall judgement is 
offered. 


1 


1 mark 


Limited knowledge of the 
aims of plc’s and social 
enterprises is demonstrated. 


1 mark 


 A limited analysis of how the 
aims of both types of 
business organisation impact 
on the manner in which they 
operate. 


1 mark 


A limited evaluation of how the 
aims of both types of 
organisation compare and 
contrast. 
 


0 
0 marks 


No knowledge is 
demonstrated. 


0 marks 


No analysis evident. 


0 marks 


No evaluation undertaken. 
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Indicative content: 


 The main aim of plc’s is to make a profit for their shareholders –which is distributed via 
dividend payments. 


 During difficult trading conditions this primary aim may be replaced by the need to 
ensure the survival of the business, enabling profits to be made in the future when 
trading conditions improve. 


 Growth is another aim of plc’s – on occasions a significant proportion of any profit may 
be re-invested into the business in order to achieve a larger or more efficient business. 
Nonetheless, this is intended to produce greater dividends for shareholders in the long 
run. 


 A social enterprise has two main aims: - to achieve social, community or environmental 
outcomes: and to earn revenue which it uses in order to pursue a mission which will 
benefit society. 


 In many ways Greensteam operates in a similar way to the plcs that it deals with – it 
naturally wishes to survive during difficult trading conditions and it wants to grow as an 
enterprise – reinvesting some surplus revenue back into the enterprise. 


 It makes its money from selling goods in the open market, but reinvests a proportion of 
its profits/surplus back into the local community. So, when Greenstream profits, society 
profits - not shareholders. 


 In terms of employment Greenstream aims to employ people who are typically excluded 
from the mainstream economy and unlikely to attain employment elsewhere. When 
employing workers, plcs will aim to employ those best suited and qualified to carry out 
the task most cost effectively.  


 Greenstream aims to have a positive impact on the environment by recycling materials 
and redistributing them for use elsewhere. The fact that Greenstream sources its 
materials from plc’s clearly demonstrates the difference in aims in relation to 
environmental issues.  
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2.


The ‘StartUp Britain’ tour visits 25 locations across England, Wales and Scotland. A high percentage 
of new businesses fail within the first twelve months. Those entrepreneurs who attend the StartUp 
events will get lessons in how to avoid the common errors that so many new businesses make. One 
of the most common errors is a failure to undertake sufficient market research – both primary and 
secondary.


Table 1   


(a) Refer to Table 1. Calculate the percentage increase in the number of new start- up 
businesses registered with Companies House (UK) between 2012 and 2014. [2]


 (Show your workings.)


 (b) Evaluate the view. For new start-up enterprises, undertaking primary market research is 
far more beneficial than undertaking secondary market research. [10]


Source: StartUp Britain.


Year
Number of new businesses 
registered with Companies 


House (UK)
2014 581 173
2013 526 446
2012 484 224












Sticky Note

Good succinct start demonstrating knowledge. AO1



Sticky Note

Analysis and application evident - an appreciation that this is about new start-up business. AO2 and AO3.



Sticky Note

More knowledge evident. AO1



Sticky Note

Sound analysis



Sticky Note

Further evaluation combined with sound application to the financial issues facing new businesses. AO4 and AO2.



Sticky Note

Analysis and evaluation evident. AO4 and AO3.



Sticky Note

Knowledge of secondary research and further analysis. AO1 and AO3







8 marks.



Sticky Note

Sufficient evidence for Band 2 marks in AO1,2 and 3.



Sticky Note

Conclusion is mere repetition and does not raise the evaluation into Band 3.AO1 -2AO2 - 2AO3 - 2AO4 - 2 8/10
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